Pearson School’s Promo Competition
“Stand a chance to win 1 of 3 Lenovo P11 Tablets to the value of R9
750.”

OFFICIAL RULES
IMPORTANT: PLEASE READ THESE RULES BEFORE ENTERING THE
CONTEST.
BY ENTERING THE CONTEST, YOU AGREE TO BE BOUND BY THESE OFFICIAL
RULES. VOID WHERE PROHIBITED OR RESTRICTED BY LAW.

TERMS & CONDITIONS:
The following “RULES” apply:
1. This Promotional Competition is subject to voluntary entry. Participants accept the terms and
agree to be bound by the rules of this Competition.
2. Duration:
2.1. This Promotional Competition commences on 9 May 2022 and ends on 30 June 2022.
2.2. Entries close at 23:00pm on Thursday, 30 June 2022.
2.3. Any entries received after the closing date and time will be invalid and not qualify for the
Prize.
3. Promoter/s:
3.1. This Competition is promoted by Pearson South Africa (Pty) Ltd, herein after referred to as
the “Promoter”.
4. Participants:
4.1. This Promotional Competition is only open to teachers who teach Grades R to 12 in South
Africa, and who are permanent residents and citizens of the Republic of South Africa, excluding
any director, member, trading partner, employee or agent of, or consultant to the Promoter or any
other person who directly or indirectly controls or is controlled by the Promoter; or a supplier of
goods or services in connection with this Promotional Competition.
4.2. By entering into this Promotional Competition in the prescribed manner, all participants
agree to be bound by these rules which will be interpreted by the Promoter, whose decision
regarding any dispute will be final and binding.
4.3. The Promoter reserves the right to amend, modify, change, postpone, suspend or cancel
this Promotional Competition, any of its prizes or any aspect thereof, without notice at any time,
for any reason which the Promoter reasonably deems necessary.
5. Prize:
5.1. At the end of this Promotional Competition, the Promoter will draw three winners who will be
awarded a Lenovo P11 Tablet to the value of R9 750.

5.2. The Promoter will randomly select three winners from the list of entries. The Promoter will
send an email to the winning entrants to obtain their physical address to which the Prize will be
shipped.
5.3. The Prize is neither transferable nor redeemable for cash.
5.4. The Prize is limited to three Lenovo P11 Tablet to the value of R9 750 each only.
5.5. The Promoters are not liable for any defect in the Prize.
5.6. The Promoters reserve the right to substitute the Prize with any other prize/s of comparable
commercial value.
6. How to enter:
6.1. Participants need to request a Pearson CAPS-approved catalogue by sending a WhatsApp
with the word ‘Hi’ to an allocated number between 9 May 2022 and 30 June 2022 and accept
these terms and conditions.
6.2. Participants may request a Pearson CAPS-approved catalogue during the competition
period (as set out in paragraph 2.1 above) provided that they have not won with the Promoter
within a period of 3 (three) months. Winners are eligible for 1 (one) prize only and may not enter
the Competition again after they have won.
6.3. In order for the entry to be considered valid, the entrant must request a Pearson CAPSapproved catalogue via the competition mechanism (as set out in paragraph 6.1 above) during
the competition period.
6.4. Participants must either be the legal owner of the contact details provided on the entry form
or have the permission of the legal owner to use such contact details to enter this Promotional
Competition.
7. Selection process:
7.1. Promoter will conduct a random draw from all qualifying entries to determine the three prize
winners of the Lenovo P11 Tablet to the value of R 9 750 each.
7.2. The Promoter’s decision will be final and not subject to any review or discussion.
7.3. Winners will be contacted by no later than 15 July 2022 via email or telephone.
7.4. Winner names may be announced via any social media platform such as Facebook, Twitter,
Instagram, LinkedIn or the Promoter’s website.
8. Forfeiture and Disqualification:
8.1. The Prize will be forfeited if the successful Participant cannot be contacted within thirty (30)
days of a direct notification from the Promoter;
8.2. If forfeited in terms of paragraph 8.1 above, the Promoter may select, by means of another
draw, another successful Participant, or the Promoter may in its sole discretion decline to appoint
another successful Participant.
8.3. If the Promoters are unable to reach any person after drawing his/her entry for whatsoever
reason, such person will be disqualified and the draw of a replacement entry shall take place in
the same manner as the first draw.
8.4. Entries which are unclear, illegible, contain errors, contain inappropriate objects, do not
contain the name or contact details of the entrant, or that are from Disqualified Persons will be
declared invalid.
8.5. Participants accept that failure to adhere to these rules results in immediate disqualification
from the Promotional Competition.
9. General:
9.1. The successful Participant may be required to take part in various forms of publicity, which
may include the taking and publishing of photographs.
9.2. Participation in the Promotional Competition is conditional upon the successful Participant’s
consent to take part in such publicity, which consent Participant will be able to withdraw at any
time should he/she wish to do so.
9.3. Successful Participants will not be entitled to any payment or other form of remuneration for
any publicity associated with this Promotional Competition or with the Promoter’s business.
9.4. All and any materials, including publicity materials, related to this Promotional Competition
and/or the Promoter’s business will be the sole property of the Promoter.

9.5. The Promoter reserve the right to terminate or temporarily suspend this Promotional
Competition, at its own cost, if technical or other difficulties may compromise its integrity. In this
case, the Promoter, its directors, employees, and agents shall not be held responsible for the
termination or temporary suspension of the Promotional Competition and the same will apply to
any difficulties experienced by Participants in submitting a Promotional Competition entry form.
9.6. Neither the Promoter (including its directors, employees, agents and consultants), and their
respective advertising, media and Public Relations agencies, nor their trading partners shall be
liable in any way whatsoever for any loss, damage or costs, howsoever arising, suffered by any
Participant.
9.7. The Promoter reserves the right to alter these rules, including the Prize, at its own discretion.
Such altered rules and prizes shall become effective immediately after being altered or on such a
date as may be determined and will be placed on the Promoter’s website for Participants to view.
9.8. Should any dispute arise in relation to the interpretation of these competition rules, the
decision of the Promoter shall be final and no correspondence shall be entered into further.
9.9. These rules are governed by the laws of the Republic of South Africa and Participants agree
that this Promotional Competition is subject to the exclusive jurisdiction of the South African
courts.
9.10. In the interest of the Consumer, the Promoter has made every reasonable effort to ensure
that the rules, terms and conditions of this Promotional Competition are in line with and subject to
the provisions of the Consumer Protection Act, 68 of 2008 (CPA), particularly with section 36 of
the Act.
9.11. These rules, as amended from time to time, will be published on the website
za.pearson.com and may be requested for the duration of, and for a limited period after, the
Promotional Competition via e-mail from pearsonza.schoolsmarketing@pearson.com.
Contact information:
Promoter
Registration number:
Physical address:
Postal address:
Telephone:
E-mail:
Date:

Pearson South Africa (Pty) Ltd
2009/022455/07
4th Floor, Auto Atlantic, Corner Hertzog Boulevard and
Heerengracht, Cape Town, 8001
P.O. Box 396, Cape Town, 8000
(021) 532 6000
pearsonza.schoolsmarketing@pearson.com
9 May 2022 to 30 June 2022

